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Public Relations and Advertising
SIS Ud fasmae
Paper - BJ/BJMC/JM-05
Time : 3 Hours ] [ Max. Marks :- 100

Note: The question paper is divided into three sections A, B and C.
Write answers as per the given instructions.

fAder: Ig ued ux ‘o', ‘¥’ IR ‘W fiF @Wuel § A g1 ud
Gus & MGATTAR AT & IR QIS

Section - A 10 X2=20
(Very Short Answer Type Questions)

Note: Answer all the questions. You delimit your answer in one
word, one sentence and maximum up to 30 words. Each
question carries 2 marks.

Qus - ‘37’
(fT T, TR arel wed)
fAder : Il 99Tl & IR Q| IR DI UATTAR U 2Teq, T e I
afferepe 30 ereal § IRHAIHT HITTI Ui U9 2 3fai a1
gl
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(i) Define the Freelancing.

S N N v
(i) What is corporate communication ?
PIANC FIR FIT g ?
(iil) What are the classified advertisement ?
Fffepd fagmas Fm g ?
(iv) What is propaganda ?
TIRTST a7 § 2
(v) What is slogan ?
TANF FT g ?
(vi) What is Lobbying ?
dAfeT @ g ?
(vii) Define the PIB.
PIB & RIS S|

(viii) What is Internal Public Relations ?
MR ST T § ?

(ix) What is Advertisement Budget ?
e SSc T g ?

(x) What are the Advertisement agencies ?

s iRl & 7 areadf g ?
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Section - B 4 X10=40
(Short Answer Type Questions)

Note: Answer any four questions. Each answer should not

exceed 200 words. Each question carries 10 marks.

(Tvs - 9)
GESIEICEES)

fAder: fohgl AR gl o1 SR <IfoiU| SR ! JfSf==am 200 gregr |

gRRAfT HifT| U T3 10 3l o1 g

What do you understand by external house journal ? Explain.

T T§ UfAHT MY FIT FHA & 2 Ui HifT

What is Starch theory of advertisement ? Discuss.

erd @1 fosmue Rigid war g 2 =i difswl

Explain the code of ethics of Indian Advertisement council for
advertisement.

TR s uRue &I sy & ey § 37=R FfgdT of gufH
HTT

Discuss the characteristics of copy writing.

HIUT g DT [Gerwdrai & =i HIfg)

Write the short note on objectives of Public Relations.

SFRIYD & Il P IN § Ffereg fewul) fokau|

Write about the Directorate of visual publicity and

advertisement?

39T TRIR 3R e e’y & aR 7 foriau
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8) Discuss the process of corporate Public Relations.

PIANS SIS Dl Ufehar Bt =i HIfu|

9) Explain the element of consumer decision process.

IUAIhT fHulg Ufehar & acdl &1 guia hifoTul

Section-C 2X20=40
(Long Answer Questions)
Note: Answer any two questions. You have to delimit your each
answer maximum up to 500 words. Each question carries
20 marks.

(T@vs - 9)
(e IR o)
fAder : fgl Q@ wel & SR VI IR P 31fpas 500 gt |
IREAIT BT 81 UAD U9 20 (b BT &

10) Explain the effect of advertisement on social cultural Values.

T & ARpfID SR AHINID Hei IR TG T qui DIfTg|

11) Discuss about the origin and development of Public Relations

in details.

SIS & I AR ey 6 fodr & ==t Hifsl

12) Discuss about the different tools of Public Relations.

SRS B IR gl 6l =i BT

13) What is Advertisement Media ? Explain the types of

Advertisement Media.

st A1eas 97 g ? fIsuT J1ew & UhRI BT guie hifoiu|
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