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Note:	 The question paper is divided into three sections A, B and C. 
Write answers as per the given instructions.

{ZX}e :	 ¶h àíZ nÌ "A', "~' Am¡a "g' VrZ IÊS>m| ‘| {d^m{OV h¡& àË¶oH$ 
IÊS> Ho$ {ZX}emZwgma àíZm| Ho$ CÎma Xr{OE&

	 Section - A	 10 × 2 = 20
(Very Short Answer Type Questions)

Note:	 Answer all the questions. You delimit your answer in one 
word, one sentence and maximum up to 30 words. Each 
question carries 2 marks.

	 IÊS> - "A'
(A{V bKw CÎma dmbo àíZ)

{ZX}e :	 g^r àíZm| Ho$ CÎma Xm|& CÎma H$mo àíZmZwgma EH$ eãX, EH$ dm³¶ ¶m 
A{YH$V‘ 30 eãXm| ‘| n[agr{‘V H$s{OE& àË¶oH$ àíZ 2 A§H$m| H$m 
h¡&
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1)	 (i)	 Define the Freelancing.

		  ’«$sbm§qgJ H$mo n[a^m{fV H$s{OE&

	 (ii)	 What is corporate communication ?

		  H$m°nm}aoQ> g§Mma ³¶m h¡ ?

	 (iii)	 What are the classified advertisement ?

		  dJuH¥$V {dkmnZ ³¶m h¡ ?

	 (iv)	 What is propaganda ?

		  àmonoJ§S>m ³¶m h¡ ?

	 (v)	 What is slogan ?

		  ñbmoJZ ³¶m h¡ ?

	 (vi)	 What is Lobbying ?

		  bm°q~J ³¶m h¡ ?

	 (vii)	Define the PIB.

	 	 PIB H$mo n[a^m{fV H$s{OE&

	 (viii)	What is Internal Public Relations ?

		  Am§V[aH$ OZg§nH©$ ³¶m h¡ ?

	 (ix)	 What is Advertisement Budget ?

		  {dkmnZ ~OQ> ³¶m h¡ ?

	 (x)	 What are the Advertisement agencies ?

		  {dkmnZ EO|{g¶m| go ³¶m VmËn¶© h¡ ?
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	 Section - B	 4 × 10 = 40
(Short Answer Type Questions)

Note:	 Answer any four questions. Each answer should not 
exceed 200 words. Each question carries 10 marks.

(IÊS> - ~)
(bKw CÎma dmbo àíZ)

{ZX}e :	 {H$Ýht Mma àíZm| H$m CÎma Xr{OE& CÎma H$mo A{Y{Z¶‘ 200 eãXm| ‘| 
n[a{g{‘V H$s{OE& àË¶oH$ àý 10 A§H$m| H$m h¡&

2)	 What do you understand by external house journal ? Explain.

	 ~mhç J¥h n{ÌH$m go Amn ³¶m g‘PVo h¢ ? dU©Z H$s{OE&

3)	 What is Starch theory of advertisement ? Discuss.

	 ñQ>mM© H$m {dkmnZ {gÕm§V ³¶m h¡ ? MMm© H$s{OE&

4)	 Explain the code of ethics of Indian Advertisement council for 

advertisement.

	 ^maVr¶ {dkmnZ n[afX H$s {dkmnZ Ho$ gå~ÝY ‘| AmMma g§{hVm H$m dU©Z 
H$s{OE&

5)	 Discuss the characteristics of copy writing.

	 H$m°nr boIZ H$s {deofVmAm| H$s MMm© H$s{OE&

6)	 Write the short note on objectives of Public Relations.

	 OZg§nH©$ Ho$ CÔoí¶m| Ho$ ~mao ‘| g§{jßV {Q>ßnUr {b{IE&

7)	 Write about the Directorate of visual publicity and 

advertisement?

	 Ñí¶ àMma Am¡a {dkmnZ {ZXoemb¶ Ho$ ~mao ‘| {b{IE&
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8)	 Discuss the process of corporate Public Relations.

	 H$m°nm}aoQ> OZg§nH©$ H$s à{H«$¶m H$s MMm© H$s{OE&

9)	 Explain the element of consumer decision process.

	 Cn^moº$m {ZU©¶ à{H«$¶m Ho$ VËdm| H$m dU©Z H$s{OE&

	 Section - C	 2 × 20 = 40
(Long Answer Questions)

Note:	 Answer any two questions. You have to delimit your each 
answer maximum up to 500 words. Each question carries 
20 marks.

(IÊS> - g)
(XrK© CÎmar¶ àíZ)

{ZX}e  :	 {H$Ýht Xmo àíZm| Ho$ CÎma Xr{OE& CÎma H$mo A{YH$V‘ 500 eãXm| ‘| 
n[agr{‘V H$aZm h¡& àË¶oH$ àíZ 20 A§H$m| H$m h¡&

10)	 Explain the effect of advertisement on social cultural Values.

	 {dkmnZ Ho$ gm§ñH¥${VH$ Am¡a gm‘m{OH$ ‘yë¶m| na à^md H$m dU©Z H$s{OE&

11)	 Discuss about the origin and development of Public Relations 

in details.

	 OZgånH©$ Ho$ CØd Am¡a {dH$mg H$s {dñVma go MMm© H$s{OE&

12)	 Discuss about the different tools of Public Relations.

	 OZg§nH©$ Ho$ {d{^ÝZ CnH$aUm| H$s MMm© H$s{OE&

13)	 What is Advertisement Media ? Explain the types of 

Advertisement Media.

	 {dkmnZ ‘mÜ¶‘ ³¶m h¡ ? {dkmnZ ‘mÜ¶‘ Ho$ àH$mam| H$m dU©Z H$s{OE&


