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a. Elaborate the Public Relations?
SIET T RY
b. Define the ‘Lobbing’?
c. Write the full form of DAVP?
DAVP %1 37 9 fafae?
d. What is consumer Psychology?
IAITRT HATTEH #4187
e. What is ‘Press Release'?
3 famfie #r 22
f. Define the ‘Freelance Writing'?
U a1 afearfya Fifee?
What is ‘Classified Advertisement’?
<anfiepar faor @ 27
h. Define the Code of Conduct for Advertisement?
o it st wfear =i aftarfya $fs
i. What is Internet Advertisement Media?
FEAE T HIeAH 241 &7
j- What is ‘Advertisement Campaign’?
fama sifipm = 22

L

Section B
(Short Answer Type Question)

Y I AT IH

Note: Answer any four Questions. Each answer should not exceed 200 words.

Each question carries 10 marks.

Are: 5 T vl w1 I SRt g e I = stftrmaw 200 TeaT # ufwEfra
HIY TRFH T 10 AFFR] 10X4 =40

2. Explain the objectives of Public Relations.
St 3 St i ffr iy
3. Explain the importance of Public relations process.
STHYS i UfsRaT % HEcd I HEETEY|
4. What do you understand by traditional tools of Public Relations? Explain.
SETF ¥ T ST § 371 1 HEEd 87 SUEEy .
5. Write the short note on main elements of Writing.
o % o deat W atem et fef
6. Write about the Corporate Communication.
e Fem & an ¥ fafay)
7. Write about the Rosser Reeves Model of Advertisement.
forsmam 3 Tio fiow fagia & = # faflay)
8. Write about the origin of Advertisement in India.
e o s % 3ea & e A |aw § fafay
9. Discuss the working of Advertisement Agencies.
oo wiE it Friwmedt 1 gég # ==t fifvg

Section C

(Long Answer Question)
e IR AT oA

Note: Answer any two Questions. You have to delimit your each answer maximum

up to 500 words. Each question carries 20 marks.




